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AeT ltalia per la linea Luxury, punta sull’'inedita finitura “effetto marmo”, su fondo lucido o opaco nei 2 colori essenziali:
bianco o nero.

A seguire, la famosa collezione bagno in Capitonne, che ha segnato la notorieta del brand nell’” ultimo decennio.
AeT ltalia esprime i concetti fondamentali che ha portato una piccola azienda familiare a diventare un punto di
riferimento in oltre 40 paesi nel mondo: design innovativo e finiture decorate di lusso.

AeT ltalia presenta anche due finiture inedite dedicate al mercato dilusso: BLACK GOLD, decori dorati su smalto nero
brillante con un effetto sorprendente, e LACE, un merletto decorato creato appositamente per la linea di lavabi Elite.

AeT ltalia, for its Luxury line, focuses on the innovative “marble effect” finish, available in glossy or matte backgrounds
in two essential colors: white or black.

Following that, the renowned Capitonné bathroom collection, which has marked the brand’s notoriety in the last
decade.

AeT ltalia embodies the fundamental concepts that have propelled a small family business to become a reference
point in over 40 countries worldwide: innovative design and luxury decorated finishes.

AeT ltalia also introduces two unprecedented finishes dedicated to the luxury market: BLACK GOLD, golden
decorations on a brilliant black enamel with a stunning effect, and LACE, a decorated lace specifically created for the
Elite washbasin line.

AeT ltalia B cBoen konnekumn Luxury genaet yrnop Ha OpUrMHanbHYytO OTLENKY “MpaMopHbin adeKkT” Ha
rASHUEBOM UM MaTOBOM (DOHE B ABYX OCHOBHbIX LiBETAxX: 6€/10M U YEPHOM.

[anee cnepyeT pocKolwHasi BaHHasi KOMHaTa B cTune KanuToHHe, KoTopasa cpenana 6peHa W3BECTHbIM U
y3HaBaeMbIM 3a NocnegHee gecarnneTue.

AeT ltalia BbipaxkaeT pyHOaMeHTabHble KOHLENMUMN, KOTOPbIE MOMOINN HEGObLLION CEMENHOW KOMMaHUK CTaTb
opueHTupom 6onee 4yem B 40 cTpaHax Mupa: MHHOBALMOHHbIN ON3aH U POCKOLHbIE AEKOPATUBHbIE OTAENKMW.
AeT ltalia npegnaraet TakXe ABe 3KCKJIIO3UBHbIX OTAENKN, NpeaHa3HavYeHHble pbiHKY pockowmn: BLACK GOLD,
30/10Tble OEKOPbl Ha GnecTswen YepHon amanu ¢ notpsicalowmm apdektom, n LACE, Kpy>XeBHOW OeKop,
crneumanbHO Co34aHHbIN ONsa Konnekumn pakosuH Elite.
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SWAROVSKI













BLAK GOLD













VUL B wEN ’Zr‘uf%nm/w
Ol Lt @ W™

- g e it
e i WNealbh ... ToeH

W0 TRuE HapPINESS DO

Yo True Haﬂ!ﬁneas doesn fia i







~
T :‘u_.“. ~
N

-

e
N\

e

&

S
"l‘aé\



















A1)

Via dell’Olmo, 31 - 36055, Nove (V) ltaly
www.aetitalia.it - info@asetitalia.it
Tel. +39 0424 828441
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*Swarovski & un marchio
commerciale registrato

del gruppo Swarovski

e non & di proprieta di A&T Italia









